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Sampling Chapter 14 Chapter 17
Automated Examinations Tools and T Chapter 11 Chapter 18
Writing the Examination Report Chapter 15 Chapter 19
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Market Regulation Handbook Chapter/Section Cross-Reference Table, cont’d

Page 2 of 2

Volume IV-Review/Examination Criteria for Specific Types of Insurance and Regulated Entities
(Pages 277-1117)

Chapter/Section Title Location in Location in 2018
Handbooks Handbook and
Published Subsequent Years’
2006-2017 Handbooks

General Examination Standards Chapter 16 Chapter 20

Conducting the Property and Casualty Examination Chapter 17 Chapter 21

Conducting the Title Insurance Company and Title Insurance Chapter 18 Chapter 22

Agent Examination

Conducting the Life and Annuity Examination Chapter 19 Chapter 23

Conducting the Health Examination Chapter 20 Chapter 24

Conducting the Affordable Care Act (ACA) Related Chapter 20A Chapter 24A

Examination *

Conducting the Medicare Supplement Examination Chapter 21 Chapter 25

Conducting the Long-Term Care Examination Chapter 22 Chapter 26

Conducting the Consumer Credit Examination Chapter 23 Chapter 27

Conducting the Surplus Lines Broker Examination Chapter 24 Chapter 28

Conducting the Advisory Organization Examination Chapter 25

Conducting the Third-Party Administrator Examination Chapter 26

Conducting the Examination of a Viatical Settlement Provider | Chapter 27

Conducting the Premium Finance Company Examination Chapter 28
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VOLUME III—FORWARD
How to Conduct Market Conduct Examinations

An effective market conduct examination program incorporates four basic elements: (1) a system for scheduling
examinations; (2) examination procedures tailored to the nature of the regulated entity’s operations; (3) timely,
action-oriented reporting of examinations; and (4) cooperation and coordination among the jurisdictions with
regard to conducting market conduct examinations.

This volume will provide the examiner with:

A brief introduction and history of market conduct examinations;

A description of various types of market conduct examinations;

Classification, qualifications and compensation of market conduct examiners;

Guidance on using standardized data requests in performing market conduct examinations;

How to schedule, coordinate and communicate market conduct examinations with a regulated entity;

An overview of sampling methodology;

Automated examination techniques; and &
Guidance on writing an examination report. \
Intended Use of the Market Regulation Handbook

This handbook is only a guide and should be used by each jurisdiction as a tool for developing
specific procedures and guidelines. To effectively use this handbook, it is recommended thatgach j

jurisdiction and those that do not. This handbook is designed solely to provide assis : ction in
developing effective and consistent methodology. It does not reflect policies or proge
implemented by any jurisdiction. It is not intended that market regulators apply a
regulation process beyond the laws of their respective jurisdictions. To the ext
encouraged to follow the standards established in this handbook. The text
procedure or policy of a given jurisdiction only after it has been adopted
handbook by an agency to accommodate the specific requirements of its own
as a failure of that agency to implement adequate examination or other maghms re ign procedures.
It is also important that each jurisdiction communicate to its marf®t re s tI intent and scope of its market
fCtion’s market analysis, market
conduct initiatives and regulatory responses are to be cop : hat standards and criteria are to be

analysis of complaint data and trends in a specific line O a jurisdiction may wish to focus upon a
regulated entity’s compliance with a limited number of key ¢ s of a particular state regulation. Specific
e to sharpen the jurisdiction’s focus on its

Beginning with the 2018 edition of t SWation Handbook, the subject matter of the handbook is
restructured and divided into four volufies;

e Overview of market regulation
What is market analysis;

dbook is to combine interrelated chapters into the broad categories outlined
ith functional guidance to support state insurance department market

above and to provide
surveillance actjyvities.
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Updating the Market Regulation Handbook

This handbook is updated and released on an annual basis. Updates to the Market Regulation Handbook that are
adopted periodically during the year by the Market Regulation and Consumer Affairs (D) Committee will be
posted on the NAIC website. Instructions for accessing the updates on the NAIC website are located at the front
of the most recently published Market Regulation Handbook.
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