


Tiffany Hanson
(she/hers)

• Gender: Cisgender woman
• Sexual Orientation: Heterosexual
• Race: Caucasian
• National Origin: American born citizen
• Socioeconomic Class: Middle class
• Religion: Agnostic
• Disability: None
• Age: Mid 30's

• Technically a (dreaded) Millennial



Tiffany Hanson

• Outreach and Engagement Manager

• Director of Marketing and Communications

• Board Member and Professional Development Director

• Board Member and Grant Committee Chair



People naturally feel comfortable with people that...



People naturally feel comfortable with people that

1) they look like,
2) they already have a relationship with, or
3) they can communicate with

How do we communicate this in our marketing and 
public relations to build trust and make all 
constituents to feel safe and included?



Know Your Community's Demographics

• By 2025, Indiana will be a minority majority state
• Indiana has over 100 languages represented (only 39 are 

recorded on the Census)
• 1/20 Hoosiers are foreign born (U.S. Census 2017)
• Indiana has received refugees from 46 countries, and we have 

one of the largest growing immigrant populations in the 
nation. 

• Central Indiana has a disproportionately high population of 
Deaf community members as compared to most other areas of 
the country.
• Does anyone know why this is?



Where to find demographic information:

• LEP.gov
• Census
• Schools
• Hospitals
• Courts
• Language Service Companies!

• Email me at tiffany@luna360.com









Gallup Poll from 2017



1) People naturally feel comfortable with people they look 
like.

Be cognizant of the imagery you are using on your website, 
outreach materials, and social media feeds.







Ask your constituents who have benefitted from your services
if they would be willing to help others

Work to bring them on as staff, leadership, or volunteers



This can include representing internal 
characteristics in a visual way





2) People naturally feel comfortable with people that 
they already have a relationship with. 

Forge strong and genuine community partnerships
with individuals and groups who represent the cultural 
communities that you would like intentionally be more 
inclusive of. 

Listen and learn from them and collaborate on ways to 
better serve the community together. 



Collaborate with partner organizations on events to co-brand and 
re-align yourself with this representation



Collaborate with partner organizations on programs to co-brand

Axis Latino 
Young Professionals

• City of Indianapolis
• Indiana Latino Expo
• Indiana Undocumented 

Youth Alliance
• Indy Achieves



Promote and support events of these partner organizations that 
might be helpful for your constituents and SHOW UP



3) People naturally feel comfortable with people that they 
can communicate with.

Accommodation is providing language access upon request.

Inclusion is automatically providing language support.



Provide interpreters for events and be sure to promote this!





Use phone interpreting to 
communicate with 
people who walk in and 
may speak limited 
English.

Post a visual queue that 
you want to 
communicate with them!





Learn vocabulary or greetings of different language groups

Utilize:
• Online resources
• Your employees
• Your constituents



Translate vital pages of your website



Translate outreach materials and vital documents



The Indianapolis Public Library provided promotional information in 
English, Spanish, Yoruba, Arabic, French, Burmese, Hakha Lai, Karen, 

and Kiswahili.



"Speaking the language" isn't always about language,
it is about terminology as well.



Respect the pronouns of others.



Hospitality language.....

By saying that you welcome people of all 
races/religions/sexual orientations/etc. into your 
organization, this may assert that certain cultural 
groups may not already be present or may have felt 
unwelcome in the past.

Be careful with how you use "welcome" statements.





From Visit Indy in an article in response to RFRA:

Track three was developing messaging. We came up with that “Indy Welcomes 
All” campaign. Which was frustrating, to have to defend something that is inherent 
to your culture. We’ve already had our own human-rights ordinance in Indianapolis 
for a decade that prevents against discrimination, including against discrimination 
based on sexual orientation and gender identity. We’re known for 
“Hoosier Hospitality.” And we’ve been recognized for our Super Bowls, and our 
Finals Fours, and [as] the USA Today number-one convention city, which was in 
large part because the customers who have met here are such great evangelists for 
Indianapolis that they went out and they spread the word to other customers.



When to use welcome statements:
If you are hosting an event to celebrate a specific cultural group



When to use welcome statements:
If organizations like yours may have a reputation for

discrimination of a specific group



When to use welcome statements:
In an explicit discrimination policy

The City of Indianapolis and 
Marion County is an Equal 

Opportunity Employer valuing 
diversity. No applicant shall be 

discriminated against on the 
basis of race, religion, color, age, 

gender, national origin, 
disability, gender identity, sexual 

orientation or other criteria 
prohibited by city, state of 

federal law.



How to be inclusive......

You don't always have to say it,
you just have to do it!





When you are inclusive in 
genuine ways, your 
constituents will notice.



Tiffany Hanson
Tiffany@luna360.com

Marketing@indypride.org
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