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SOCIAL MEDIA IN EMERGENCY 

MANAGEMENT



OVERVIEW OF SOCIAL MEDIA TODAY

• Social media has 
revolutionized the way citizens 
receive information.

• Allows users to create, 
distribute and share content at 
the click of a button.

• Several different, unique 
platforms. 

• Two-way form of 
communication.

Presenter
Presentation Notes
Each social media platform has it’s unique functions and capabilities that separate it from the others. 
Social media allows users to hold conversations online.



GETTING STARTED

• Determine which social media 
platforms work best for your 
agency.

• Twitter
• Facebook
• Instagram

• All platforms might not work 
well with what your agency is 
trying to accomplish on social 
media.

Presenter
Presentation Notes
Twitter: Shorter messages, quick information sharing, crisis communications, real-time emergency updates
Facebook: Longer messages, more in-depth information, more photos
Instagram: All about the photos and showing what your agency does

Better to commit all your time to one or two platforms than try to use multiple and be spread too thin.





GETTING STARTED, CONT.

• Username: Short, memorable 
and appropriately represents 
your agency.

• Try to use the same username 
on all platforms

• If using an abbreviated 
username, make sure you fully 
spell out your agency in the bio 
of your profile.



GETTING STARTED, CONT.

• Take the time to fully fill out 
your bio on each platform.

• Include the link to your 
website and other contact 
information if you want it 
publicized. 

• Get verified.

Presenter
Presentation Notes
Get verified if possible! Ensures that in times of emergency, people know your account is a trusted source of information.




EMERGENCY MANAGEMENT UTILIZATION

• Crisis communications
• Educational/preparedness information
• Agency news
• Interaction with media
• Community engagement



CRISIS COMMUNICATIONS

• Goals:
• Help citizens directly, quickly
• Improve awareness of what 

is happening
• Provide information to help 

enable affected citizens
• Social media can be the most 

valuable tool to communicate 
with the public.



CRISIS COMMUNICATIONS, CONT.

• Much easier and faster than traditional communication tools like 
a news release.

• Able to reach much larger audience 
• One post on social media can help with rumor control during an 

emergency when false information is being spread.
• Make posts concise and straight forward.



CRISIS COMMUNICATIONS EXAMPLES



EDUCATIONAL/PREPAREDNESS INFORMATION

• Goal:
• Empower public to be prepared before an emergency and create a 

community of preparedness.
• Before an emergency strikes is the best time for emergency 

managers to engage the community in public education, 
preparedness and training.

• Create engaging preparedness posts.
• Be creative and use images.



EDUCATIONAL/PREPAREDNESS EXAMPLES



AGENCY NEWS

• Goal:
• Share the good work your agency is doing for the community.

• Social media can help increase the number of people who see 
the important things your agency is doing.

• Reach the public directly by sharing your release on social 
media. 

• Post the release on your website and share the link; or 
screenshot the release and post as an image.



AGENCY NEWS EXAMPLES



INTERACTION WITH THE MEDIA

• Goal:
• Utilize social media to provide timely updates to reporters and, in turn, 

the general public.
• Generate interaction with reporters during a disaster. 
• Reach more specific reporters than sending a news release to a 

news desk. 
• Create a good working relationship with reporters by sharing the 

stories they write about your agency.



INTERACTION WITH THE MEDIA EXAMPLE



COMMUNITY ENGAGEMENT

• Goal:
• Socialize the fact that you are in the community at events, exercises or 

meetings letting your citizens know you are engaged.
• It’s important for the public to see that you are committed to 

their safety. 
• Pictures, pictures, pictures!



COMMUNITY ENGAGEMENT EXAMPLES



SOCIAL MEDIA BEST PRACTICES

• Use images as often as you can. 
• Be personable and engaging. Social media is now a two-way 

form of communication. 
• Respond to messages and replies.
• During a major emergency, create a hashtag (#) for the public 

and reporters to follow to track important information. 



SOCIAL MEDIA BEST PRACTICES

• Be creative! 
• Schedule posts in advance. 
• Create a social media strategy to outline specific goals and 

objectives you want to hit with your social media.
• Share posts from other partner agencies. Creating relationships 

with partner agencies goes a long way. 
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FOLLOW US ON SOCIAL MEDIA!
TWITTER: @IDHS

FACEBOOK & INSTAGRAM: INDIANADHS
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