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Lt. Gov. Skillman, Indiana Tourism Encourage Hoosiers
to Travel In-state This Summer
Fun, affordable family getaways are good for Hoosiers’ pocketbooks and health

INDIANAPOLIS — As high gas prices, a sluggish economy and weather worries jeopardize some
Hoosiers' vacation pl anpsomise$thebénefits of a brealswitr@ut answer t
breaking the bank: Travel close to home.

To drive that message home, the Indiana Office of Tourism Development and 19 industry partners
are pooling their resources to get the word out about all there is to do in Indiana.

“From our tndeamEroupds to kniseums and festivals, Indiana has many options for
fun f amidhiyLt. Gov.Becky $killmian.“ S u mrséare.if you haven’t planned
away, now is the time to do it and take advantage of all that Indiana tourism has to offer. ”

The Indiana Office of Tourism Development is reaching out to potential travelers through

www.visitindiana.com, Internet marketing and the media. Pl aying off the state’:
“Rest ar ti nyedurism iefocgsing on travel that is close to home and offers fun for the

whole family.

Although a recent USA TODAY/Gallup Poll suggested that gas prices are forcing one-third of
Americans to reconsider vacation plans, other research would suggest t hat there’s more
here than just a few days off work.

Both The New York Times and Wall Street Journal reported recently on studies showing that

vacations have real health benefits. The studies suggest that people who take vacations are less

likely to develop heart disease, they sleep better and — no surprise here — they are more relaxed.

Maybe that’'s why Americans are so hesitant to giywv

more...


http://www.visitindiana.com/
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“National resear ch i ndi toagh, easationstar@ hon-reegotable favimamyn t i me s
Ame r i ¢ a ringliana Offieesof Tdurism Director Amy V a u g h lanawing that but

al so recognizing that this has been a tough summe
some time off to relax and recharge a little closer to home. ”

The tourism industry partners contributing funds for the campaign are Das Dutchman Essenhaus,
Fair Oaks Farms, French Lick Springs Resort, Holiday World, Indiana Wine Grape Council, Pine Lake
Resort and Winona Lake, as well as the convention and visitors bureaus in Columbus, Dubois
County, Elkhart County, Evansville, Fort Wayne, Hamilton County, Indianapolis, Kokomo, Madison,
Shipshewana, Switzerland County, Kosciusko County and South Bend.

More than 62 million people travel to Indiana each year, generating $9.86 billion dollars in visitor
spending.
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Lt. Governor Becky Skillman oversees the Indiana Office of Tourism Development. Amy Vaughan
serves as the agency’s Director.



