[image: image1.png]



STATE OF INDIANA

Solicitation RFI-15-007
Addendum #2
INDIANA DEPARTMENT OF ADMINISTRATION

On Behalf Of

The Indiana Family and Social Services Administration

Solicitation For:

Advertising and Public Relations Services for HIP 2.0 Public Education 
Response Due Date: August 15, 2014

Matthew Robinson, Sr. Account Manager

Indiana Department of Administration

Procurement Division

402 W. Washington St., Room W468

Indianapolis, Indiana  46204
Summary of Changes:
A. The State’s responses to Vendor questions have been posted to the RFI website.
B. The following changes have been made to the RFI Main Document:
1. The suggested number of presenters/trainers for community-based stakeholder training was originally set at “3-5.”  The “3-5” requirement has been struck and Respondents may suggest a lower number of trainers as long as adequate geographic coverage can be provided.  
The following changes (in red) have been made to reflect this change:

· Pg. 2 Background, 1. Management: (3-5 presenters/trainers who would traverse the state attending public events where they would talk about HIP 2.0 and train people in the communities)
· Pg. 4 Detailed Scope and Deliverables, 1.h : (3-5 presenters/trainers who would traverse the state attending public events where they would talk about HIP 2.0 and train people in the communities)
· Pg. 7 Response Format and Attachments, Staffing: How would you recruit the presenters for the community-based stakeholder training and train them? Describe how you plan to provide geographic coverage across the State with the number of presenters/trainers that you plan to utilize.
2. Travel expenses for presenters/trainers for community-based stakeholder training may be invoiced to the State separately from the allocated budget described in the Cost Proposal.  All travel expenses are subject to the State’s travel expense policies.  

The following change (in red) has been made to reflect this change:

· Pg. 4 Detailed Scope and Deliverables, 1.h: Contractor shall coordinate and staff community-based stakeholder training (3-5 presenters/trainers who would traverse the state attending public events where they would talk about HIP 2.0 and train people in the communities) managing the logistics of these events as well as the assembling/planning the content that will be delivered.  Contractor may invoice travel expenses for presenters/trainers separately from the allocated budget.  All travel expenses are subject to the State’s travel expense policy.
<Continues on Next Page>
3. The timeline on page 6 has been updated with the following changes: 
· “Media outreach/updates” and “Executive Road Show” have been removed. 

· All asterisks (*) have been removed from original table.
· The note indicating that “*Denotes tasks which will not be performed directly by Advertising/PR Contractor” has been removed.  

· A new note has been included describing the Vendor’s responsibilities.
The changes are noted in red below:
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Stakeholder meetings

Stakeholder action plans

HIP.IN/gov updates

Opt-in text messaging

Brochure design

Brochure distribution

Media outreach/updates

Billboard design

Billboards in production

Bus advertising design

Bus advertising in production

TV/Radio production

TV/Radio ad campaign

Digital ad design

Digital ads in production

Event sponsorships

Community based stakeholder training

Promote HIP help line

Live chat button (help line)

Postcards to existing clients (design)

Postcards to existing clients (mailed)

Executive road show*


* Denotes tasks which will not be performed directly by Advertising/PR Contractor. 
While the successful vendor will assume responsibilities and accountability for ensuring these elements of the campaign are completed successfully, the vendor may not directly perform all the activities related to each. Examples of activities performed by others would include the mailing of brochures by state staff, and billboard and digital ad design by state graphics designers.
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