RFP-13-88

Attachment F

Technical Proposal

1. Describe the types of research tools that will be used to execute the media buy on projects, such as Donovan Data Systems, Nielsen, Arbitron, etc.  Describe your company’s process/procedure for providing network and cable ratings for each media market and the software used to provide this data.

	


2. Describe your company’s experience in developing, managing, and tracking media buying services.  Please describe the team of media director, buyers, planners, trafficking personnel and the account supervisor(s) who will be designated to work on the state’s business.  Please provide resumes and number of years experience for each team member.  
	


3. What is your company’s standard process for planning and buying media?  Please include a timeline of this process? (i.e. number of days required to produce a media schedule)
	


4. Provide a written description outlining how your company will provide full service capability in the area of media planning/buying.  Please demonstrate your company’s ability to research, plan, select, negotiate rates, secure, place, track and evaluate a comprehensive, on-going advertising program.

	


5. Describe your company’s experience in managing statewide media buying.  Provide examples of previous experience with purchasing media in Indiana and also examples from surrounding states (IL, OH, MI, KY).
	


6. What is your company’s internal process as it relates to the external media?  Please explain your company’s process for retagging national campaign advertisements with Indiana information?  Please define how you company audits media buys and ensures compliance with guidelines?

	


7. Provide written examples of past work factors used to measure success. Describe what makes your company unique from its competitors.
	


8. Please emphasize your plan to reach all age, sex, ethnicity, occupation, and income level demographics.  Describe the results that your company has been able to achieve for its clients.
	


9. What would be the earliest your company would commit to negotiating rates for radio and TV? i.e. Quarterly, 2 quarters out, annually, etc.
	


10. All invoices must be reconciled prior to forwarding to the appropriate state agency with original media invoice. Please explain your internal process for reconciling invoices to assure spot separation, acceptable programming, etc.  Provide a timeline for when State agencies will receive the reconciled invoices.

	


11. Please describe the value-add services your company is willing to provide.  

	


12. From time to time the State will have a project that will require emergency, or rush, handling.  Provide a detailed description of your company’s capability to manage short lead times.  Provide detailed examples of current and past clients that have had similar or same short lead time requirements and your company’s ability to fulfill such requirements.
	


13. Please provide your company’s capabilities and plan of providing the requested reports.  

	


14. Define all tracking capabilities that would be available to provide data analytics on web advertising.  

	


15.   Provide a transition plan outlining your company’s proposed process for implementation of this contract.
	


