RFP 13-7
Technical Proposal, Attachment F

Instructions:  Please supply all requested information in the areas shaded yellow and indicate any attachments that have been included.
SECTION 1: Vision

1. Please provide an overview of the media and marketing landscape in Indiana relevant to changing perceptions, attitudes and beliefs regarding youth and young adult tobacco use in Indiana.
	


2. Provide a description of the media and marketing opportunities to reach youth and young adults that should be seized upon in the next 12 months in order to build on the momentum described in the current landscape section of the Background.

	


3. Explain how ISDH/TPC should use the conclusions 2012 U. S. Surgeon General’s Report on Preventing Youth and Young Adult Tobacco Use to further its youth tobacco prevention and countermarketing efforts.
	


SECTION 2:  Organizational Capacity

4. Describe your organization’s experience in marketing and communications.  Include any experience in working on social justice and behavior change and issue based work, especially any experience working with youth and youth campaigns.  
	


5. Describe how you will fulfill the Administrative and Budget Responsibilities described in the scope of work. Please attach resumes for key personnel, including any subcontractors.
	


SECTION 3: Scope of Work

6. Please provide your plan to develop a quarterly message platform to accompany all elements of advertising and communication plan that leads to overall change in social norms regarding tobacco use in Indiana.
	


7. Describe your plan to develop and execute the media components of the VOICE statewide youth empowerment campaign.  This shall include, but not be limited to, state and regional Voice events, youth summits, coordination of a youth advisory board.  Emphasis should be on social marketing techniques.
	


8. Please provide your plan to work in conjunction with the Voice Advisory Group to plan and executive the VOICE movement in Indiana.
	


9. What is your plan to provide technical assistance on media activities for local community and minority based programs funded to conduct Voice efforts locally?
	


10. Please provide any details on how you would conduct street marketing campaigns and also how you would provide creative for Voice Campaigns.
	


