RFP 12-75
Technical Proposal
Attachment F


RFP 12-75
TECHNICAL PROPOSAL

ATTACHMENT F
Please supply all requested information in the yellow-shaded areas and indicate any attachments that have been included.  Document all attachments and which section and question they pertain to.  The State is expecting creative cost saving solutions from all of the Respondents in an effort to distinguish the best partner to select.


2.4.1
General Information
Please provide a brief history of your agency, including the year it was established.
Please provide a list of all full-time staff members, include the names and professional backgrounds of each. As well, please identify which management staff that would directly handle this account and their length of tenure with the agency and the roles they perform.
Please provide a list of web designers/developers that will be assigned to this account, as well as their past client history.  

In addition, please provide the range of your agency’s services and capabilities.
Please provide a list of services that are typically subcontracted by your agency and those subcontractors currently used or recommended.
Please demonstrate your agency’s ability to oversee and manage accounts payable/receivable for suppliers, as well as the ability to pay promptly for continuation of services and the resources used for obtaining women or minority-owned suppliers.

2.4.2
Financial Information and References


Please provide your total billings for the previous year, including your total media billings relative to television, radio, newspaper, magazine, internet and outdoor advertising.
Please provide a representative list of your larger, smaller and mid-sized accounts—both private and public sector—indicating total billings for each account.
Please provide the names and contact information of three former clients, indicating why your association with those clients ended.

2.4.3
Project Plan and Estimate
Please provide a project plan, including recommended creative direction, and estimate (budget breakdown) for a publication cover photography shoot based on the following parameters:
a. Budget range: $5,000-$10,000

b. Shoot location: Indiana Dunes State Park 

c. The following items must be itemized in the budget, but may be identified as zero budgetary commitment:
i. Actual photographer recommendation and estimate, including full usage rights to the final photograph and any post production work

ii. Agency time (creative, project management, etc.)

iii. Scouting time and expenses for both agency and photographer

iv. Talent

v. Expenses such as equipment rental, props, wardrobe, makeup, travel expenses, meals, etc.

d. Please include, specifically, when and how in the scouting and shooting process the client is involved with creative approval.


2.4.4
Other Information
What specific, innovative strategies would your agency recommend implementing to grow IOTD’s brand, Indiana: restart your engines? Please cite specific strategies.
What additional information can your agency provide that will assist the state in the evaluation of your proposal?
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