RFP 12-97
ISDH, Advertising and Marketing Support
Technical Proposal, Attachment F

Instructions:  Please supply all requested information in the areas shaded yellow and indicate any attachments that have been included.
SECTION 1: Vision

1. Please provide an overview of the media and marketing landscape in Indiana relevant to changing perceptions, attitudes and beliefs regarding tobacco use in Indiana.
	


2. Provide a description of the media and marketing opportunities that should be seized upon in the next 12 months in order to build on the momentum described in the current landscape section of the Background.

	


3. Explain what changes ISDH/TPC should consider to take full advantage of media and marketing opportunities that are available at this point in time.  Please also discuss what challenges need to be considered.
	


SECTION 2:  Organizational Capacity

4. Describe your organization’s experience in marketing and communications.  Include any experience in working on social justice and behavior change and issue based work.  
	


5. Describe how you will fulfill the Administrative and Budget Responsibilities described in the scope of work. Please attach resumes for key personnel, including any subcontractors. 
	


SECTION 3: Scope of Work

6. Provide an annual communication, media, and marketing plan.  Within the plan, be sure to include documentation/sourcing for any research statements or assumptions included in the plan.  Clearly outline any staff involved to execute each component of the plan, including any subcontractors.  The plan should include the following components (see Scope of Work outline for detail requested):

· Overall objectives of the plan

· Advertising and Countermarketing Strategies for the next year

· Events and Outreach Strategies for the next year

· Websites/On-line Technology components to complement annual plans

· Market Research and Evaluation Strategies.

	


Section 4: Assessing Creative and Target Audiences
7. Describe the decision making criteria that would be used to evaluate when existing creative should be used and/or when new creative should be developed.

	


8. Describe research strategies and resources used to understand target audiences outlined in the overall communication, marketing and media plans.

	


9. Provide a sample of market research profiles on a likely target audience you would recommend for changing social norms necessary to reduce tobacco use in Indiana.
	


Section 5:  Implementation and Transition

10.  Please provide a plan for implementation and transition if a new company is selected to provide the requested services.  
	


11. Please estimate number of hours anticipated meeting with the client for orientation and capacity building.  Also include an estimated amount of training needed by staff to understand the complexity of tobacco control counter marketing approaches.
	


