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Sponsor Packet Guidelines

November 2012
It is very important that JAG Indiana and sponsorship opportunities are branded consistently across the state.  Please send your revised sponsor packet to Elizabeth (edarby@dwd.in.gov) for review prior to distributing.
Information that CANNOT be changed

· Red, white and blue color scheme

· The JAG Indiana logo must be kept on the front page.  You may add the DWD-WorkOne combo logo; however no other logos may be used.
· Cover tag line, “Preparing Hoosier Youth for the Future” does not have to be used, but if included cannot be changed.  No other tag lines can be used.
· Page 3 – cannot be changed.
· Page 4 – By the numbers information cannot be changed.

· Page 7 - Corporate Friends of JAG names and levels cannot be changed

· Page 10 - (back page) – state graphic indicating JAG sites must be used

Information that CAN be changed or adapted per regional needs: 
· Cover image and student photos used throughout the packet 

· The DWD/WorkOne combo may be added, but no other logos may be included in the packet
· Page 2- “Intentionally left blank.”  Consider adding a letter and/or quotes from your RO, Youth Council Chair or School Administrators about the impact of JAG on your region

· Page 4 – a different chart may be used, but it must reflect the whole state.  Please talk to Sue or Elizabeth if you would like a different chart. 
· Page 5 – should be tailored to highlight regional success and accomplishments.  Possibilities include:

· Number of JAG programs and school/site names
· Regional map with JAG locations marked

· Grad rates at individual schools/sites
· OOS JAG info

· Awards won in regions, i.e. student CDC winners, staff awards from JAG National, local awards or honors.

· Page 7 
· Friends of JAG – Only the Family, Individual, & Nonprofit Partners section may be adjusted.  The lowest donation level should be at or below $20 to ensure that it is accessible to JAG families, alumni and local partners.

· Student Achievement Awards can be adjusted to fit your goals and focus areas.  
· Donations – This section can be updated to reflect your specific needs or you may add a separate page with a wish list to the document.

· It is a best practice to identify benefits the sponsor will receive for being a programmatic sponsor.  See the sponsor info from JAG National for examples.
· Page 8 – Should be updated to match page 7
· Page 9 – Can replace with local form or replaced with a local wish list
· Page 10 (back page) - Local contact info can be added in place of Sue’s contact info
