SUSTAINABILITY UNLEASHED:
VALUEIN ACTION
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"Societalleadership 1snow
a core function ofbusiness."

- Edelman Trust Barometer, 2022
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ESG =
Purpose + Metrics
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HOW TO UNLEASH
THE POWER OF
THIS WORK?
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AcCcCess INNovate Drive INCcrease
New Products/ Perceived Brand
Markets Services Value Loyalty
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Engage Drive MEREICIS Clarity
Talent Accountability Risk Expectations
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THE POWER OF
ESG
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ENVIRONMENTAL CONSIDERATIONS

"Together for Sustainability ("TfS")

A global, procurement-driven
Initiative delivers a framework to
assess and improve

Improve the sustainable performance
of chemical companies and their

suppliers.”
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Corteva ESG Report 2022
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StanleyBlack&Decker

"Through inclusive procurement

practices Wwe can create |omg—term value

for our clients, while helping us remain Growth With
Purpose
agile and ahead of the market." T

-Stanley Black & Decker
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@ P CAPITAL

Environmental,
Social &
Governance Report

2020

"FCR Is committed to doing what is
right and deterring wrongdoing and
we expect our suppliers to operate in
accordance with values comparable to
ours and ina manner which is
consistent with prudent business
practices.”

-Flrst Capital, ESC Report 2022



"Procurement can be the glue
driving environmental and social
change within the organization:
- not by asking formore,but by

asking for better."

Kelly Elsner, CEO, BlueDot

bluedot. —— qi:

YOU DESERVE A BETTER WAY TO MAKE A ~ 4]
POSITIVE IMPACT WITH YOUR BRANDED MERCH ™ -

Corporate merchandise that is engaging, measurable, and meuniﬂgf-l;l
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According to the Blue Dot
Swag Pulse Survey Blue Dot works with companies to help align swag with
sustainability and ESG goals in an effort to help eliminate
o swag waste, and to provide quality, on trend items that
76 /0 connects with your audiences. We go for swag that recipients
will LOVE AND KEEP.

of swag ends up being

given away, thrown away,
or stuffed away in the LEARN MORE
back of a closet.
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THE FORMULA
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S FREE Things To Do Today

Y i N Qy

Get Your Benchmark Determine Partner INntegrate
Industry Against Stakeholder elt ACross
Assessment Competitors Gaps Solutions Functions
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Dora lLutz , MBA

DORA@GCIVING-SPRING.COM
LinkedIn/IN/DoralLutz




THE TRUE VALUE OF
SUSTAINABILITY

* Differentiate Your Offering

e Reduce Your Costs

* Support Stakeholders

Drive the Bottom Line
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